
   
 

Communications Assistant 

Mission and Objective 
 

MISSION STATEMENT OF BRIDGEWAY CHURCH 
 

We exist to Exalt Christ in the City through joyful satisfaction in Him. We value Gospel 
Centrality and Word & Spirit, resulting in a diverse spiritual family of commissioned disciples, 
passionate worshipers, and lovers of God and one another. 
 
 

OBJECTIVE OF THE COMMUNICATIONS ASSISTANT 

 
The mission of the Communications Assistant is the same as Bridgeway Church. Reporting to the 
Director of Communications, the person in this role pursues this mission through 
communication that: 

• Informs, invites, and engages people in the ministries of the church. 

• Exports Bridgeway’s culture in order to exalt Christ. 

• Tells the stories of what God is doing in and through Bridgeway. 

• Encourages a more connected and empowered body of believers to impact Oklahoma City 
and the world for His glory.  

• Ensures opportunities to engage with our mission are accessible, actionable, and heard. 

Job Description 
 
RESPONSIBILITES 

• Assist the Director of Communications in the execution of the communications strategy across 
Bridgeway’s print, digital, and social networks (including, but not limited to: bulletins, 
brochures/handouts, posters, email newsletters, website, social media, Sunday announcements, 
etc.) 

• Collaborate with Director of Communication to build a trusted system to receive, manage, and 
execute requests for communication and promotion (i.e. event promotion, ministry 
informational material, etc.). 

• Work with the Director of Communications to develop and coordinate content calendars for 
print, digital, and social media utilizing software management tools. 

• Work with Director of Communications to build, manage and moderate social media networks 
(including but not limited to: Instagram, Facebook, Facebook Groups, Twitter, YouTube, Vimeo, 
etc.) and to coordinate and monitor daily social media presence. 
 
 



   
 

• Create and execute content for communication and promotion of events and ministry resources 
under the guidance of the Director of Communications, (including but not limited to 
photography, graphics, written copy, short videos, Instagram stories, etc.) 

• Assist in webpage maintenance, ensuring that new and consistent information is easily 
accessible and regularly posted. 

• Attend weekly staff meetings, as well as corporate church services and gatherings. 
• Must be a mature, passionate disciple of Jesus Christ who is committed, without reservation, to 

the mission, vision, values, and statement of faith of Bridgeway Church. Must also be (or 
become) a contributing, covenant member of Bridgeway, and be devoted to the convergence of 
Word and Spirt for which Bridgeway has become widely known. 
 

ABILITIES/EXPERIENCE 

• Advanced knowledge, skill, and passion for using social media as a marketing and promotional 
tool, as well as a powerful tool to engage people for the Glory of God. 

• Expert written and verbal communications skills. 
• Able to write and edit copy using Bridgeway’s “voice”. 
• Experience using Adobe Creative Software (InDesign, PhotoShop, Acrobat, etc.) 

• Experience or expert ability to learn content creation & management software (such as Over, 
Canva, CoSchedule, SproutSocial, HootSuite, or any others) 

 
COMPENSATION AND BENEFITS 

Part-time, hourly employee (20 hours/week). One week (20 hours) of vacation per year (pro-
rated for first year depending on hire date). Evening and weekend hours may be required.  
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