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INTRODUCTION:  
  
This field manual is in your possession because you are either a pro-life leader or an 
existing or future financial partner. Thank you for taking the time to consider being part 
of our team.  

Our vision is simple. We must save the lives of babies and keep women from a lifetime 
of regret by making our communities Abortion Free.  

We are driven to shut down abortion mills because we know that when 
clinics close, babies are spared an excruciating death, and women are 
protected from the predatory abortionists that exploit them when they are 
most vulnerable.  1

The good news is we don’t have to wait. No higher permission is needed. Our Thrice 
Holy God has already told us our duty; “Do justice!” (Micah 6:8) and “Rescue those 
being led away to death; hold back those staggering toward slaughter.” (Proverbs 24:11)  

God has graciously provided all the necessary, peaceful means we need to close abortion 
clinics.  The tactics in this manual are proven.  Together we CAN make your community, 
region and even your state Abortion Free. This manual is the road map.  

Three questions are often raised when the vision of closing a particular abortion clinic is 
proposed. Shouldn’t we try to close them all? Certainly we want all babies to be saved 
and all women to be protected and all clinics closed, but decades have passed and this 
“all or nothing” approach has not succeeded, yet. In the meantime, 60 million babies have 
died and tens of millions of women have been victimized.  

We can both work to make all abortions illegal while using existing laws to make  
communities Abortion Free. When a clinic closed, we “stop the infliction of human 
misery on vulnerable women and their innocent babies.”  We have documented that in 2

one Abortion Free Kansas community the abortion rate dropped 21.3%.  

Is it really possible? Yes, over decades of pro-life activism we have seen abortion clinics 
of every size, big and small, closed in all 50 states. Since the infamous 1973 Roe Vs. 
Wade Supreme Court ruling, the abortion industry is in decline and retreat. From a height 
of over 2,200 abortion clinics to now less than 600, they have experienced a decline of 
over 70%. 
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How do you close the clinics?  We strategically implement the peaceful, legal techniques 
in this manual that we’ve tried and tested over decades. All the resources we need, 
human, legal and technological, are at our disposal. All we need do now is to take action.  

We put together a coordinated, local plan that includes all the stakeholders in a particular 
pro-life community: Pro-life pastors, attorneys, doctors, pregnancy care centers, activists 
and politicians together with our Bad Abortion PR campaign. Babies will be saved, 
women protected, abortion clinics closed and abortion itself stigmatized.  

This is why this manual in your hands! By God’s grace, everyone who is willing can be 
part of protecting women and saving babies by closing clinics and making communities 
Abortion Free.  

I. Counting the Cost 
Jesus warned we are foolish if we engage in an endeavor without considering the cost. 
“For which of you, desiring to build a tower, does not first sit down and count the cost… 
or what king, going out to encounter another king in war, will not sit down first and 
deliberate.”  (Luke 14:25-33) 

There are eternal benefits for following Christ in this battle for the life of babies and the 
bodies and souls of women. Fighting abortion is absolutely the right thing to do and it’s 
the glorious heritage of the Church. She has historically led the way in the struggle and 
successfully banished abortion in the past and will so again. Many women come to 
saving faith in Christ as a result of our efforts and get their whole lives on track.   

We have to keep things in eternal perspective. That begins by constantly keeping a living 
hope of heaven alive in our hearts. We must be engaged in pro-life work primarily 
because our deepest desire is to glorify God. This “long view” will keep you going in the 
struggle against a very determined foe and in the ups and downs of the enterprise.  

It will be hard at times, but we confess with the Apostle Paul, who survived prison, 
beatings, stoning and shipwrecks all for the sake of his mission, “I consider that the 
sufferings of this present time are not worth comparing with the glory that is to be 
revealed to us.” (Romans 8:18) 

One reason why we must do this mission together is the spiritual attacks are very real. 
Let me prepare you in advance so when it happens you will not be caught off guard. 
Remember, as one who is trusting in Christ you ARE already an over-comer.  

Who shall separate us from the love of Christ? Shall tribulation, or 
distress, or persecution, or famine, or nakedness, or danger, or sword? As 
it is written, “For your sake we are being killed all the day long; we are 



regarded as sheep to be slaughtered.” No, in all these things we are more 
than conquerors through him who loved us. (Romans 8:35-37) 

In order to be effective in this ministry it is going to have to become a priority. You do 
have to balance this with your other duties to God, your families and your church, but it 
will have to consume the rest of your heart. This means that sometimes the church, your 
minister and even your family might misunderstand.  

Pro-life work is very offensive to some, either out of spiritual blindness, emotional 
brokenness, guilt or regret. So even though you are doing what is right and good it will 
not always be greeted with the same kind of excitement and passion you feel.    

In Christ’s earthly ministry Satan used Peter, one of our Lord’s closest apostles, to try to 
discourage Him. Jesus rebuked Peter,  “Get behind me, Satan! You are a hindrance to me. 
For you are not setting your mind on the things of God, but on the things of 
man.” (Matthew 16:23)  

Does that mean you should rebuke people if they try to discourage you? As far as it 
depends on you, always take the high road. Just remember what’s at stake; God’s glory, 
babies’ lives and women’s souls.  If the Apostle Peter was used by Satan to try to 
discourage Jesus, don’t be surprised if someone in the church, including some church 
leaders, oppose you.  

Other pro-lifers may even try to discourage you. Some will act out of genuine concern, 
yet sadly others can become jealous or feel threatened. When you begin to have success it 
can make some even more envious. Others will want to jump on the bandwagon. Do what 
you know is biblically correct and let God sort the other person’s actions and motives.  

We at Abortion Free Community Project are here to keep you biblically motivated, 
spiritually focused and strategically driven to get success.  

If you are married you need to have the support of your spouse. Ideally, you can work 
together as a team in pro-life ministry and use your respective gifts to serve the greater 
vision. The least that you need is their approval because there will be demands on your 
time and energies. They will resent your ministry if there is not some buy in on their part. 
Satan would love to use pro-life activism to break marriages apart. That’s why you need 
to be connected to the Abortion Free Community Project team. 

Your church may already have pro-life ministries they support. We love all the various 
expressions of the pro-life movement. What we are proposing might not appeal to your 
pastor or church at the time. For some it’s too controversial. There will be some pastor in 
your community that will buy in. Start with your own pastor. Invite him to participate, but 



don’t worry if he opts not to get involved. By remaining humble and resolute over time 
things may change, especially when you start getting successes.   

If you need everyone to love and approve of you this is NOT the ministry for you. If you 
are effective you will be on the proaborts’ radar. The majority of the media is liberal and 
favors abortion. They will generally distort every story against you and take up the pro-
aborts’ lies as if they are true.  

You may be considered a “lighting rod,” or “radioactive,” especially when you start 
having influence and success. Remain humble and resolute. We are not doing this for the 
approval of anyone except God. At times it may feel like the disapproval of the whole 
world is weighing on you. If you expect your friends and believers to rush to your 
defense when you are attacked, you may be disappointed. Remember, God looks on your 
heart and that’s what counts.  

Build A Hedge of Prayer 
Victory will only come by God’s grace through bold faith and humble perseverance. The 
first thing you need to do is enlist a prayer team. Specifically, ask them to pray for you 
and your walk with Christ, your marriage and family. Ask them to pray for  favor with the 
Body of Christ and for wisdom to help you build a strategic team and to find funding. 

It is suggested you keep a prayer journal to see the many answers to prayer God brings to 
pass. Share the answers to prayer with your prayer team, strategic team, donors and the 
national Abortion Free team. God is glorified and our hearts rejoice in answered prayer. 

Funding the Effort 
While the mission of closing abortion clinics is exciting, we can’t accomplish it with out 
the necessary monies needed to support the effort. You must feel strongly enough about 
the vision that you are able to do the hard work of fundraising. As you get up and going, 
much of your job will be raising money. We will help you create your budget and a fund 
raising strategy. See the chapter on fundraising.  Without adequate funding the project 
simply will not work. 

II. Nuts and Bolts  
Here is a manual derived from Abortion Free pages 151-283. For more in depth 
information and examples consult the corresponding chapters in the book. As you read 
start making a list of the things you need to do to get started. We have compiled a lot of 
useful information gleaned from decades of prolife work. Wisdom is what comes by 
learning from your own mistakes. Genius is learning from the mistakes of other. There’s 
no reason for you to start from scratch or repeat our mistakes. The purpose of the book is 
to give you a sound plan. You may feel overwhelmed at first just be patient and 
methodically chip away at the your list of things to do. You are not alone and we are here 
to help you succeed.   



A. JUST THE FACTS (Chapter 22) 
If you were alive when the 1960s television series “Dragnet” was on the air then you 
probably remember Sergeant Joe Friday. When interviewing witnesses who got off track 
he would interrupt them with his famous quip, “Just the facts, Ma’me, just the facts.” 

Once you have determined which abortion clinic your strategic team is committed to 
closing, your hard work begins. Separating fact from fiction, and what you can prove 
from what you can’t, is absolutely essential. The credibility of all you do is at stake. 
When your research is done well, it will provide the foundation for your success and the 
factual base for all your future activities. Remember to document everything with proper, 
legitimate sources and, if possible, corroborate your findings with multiple reliable 
sources. Just one small mistake can be used to discredit your whole effort.  

Using your computer and a good search engine, like Goggle or Yahoo,…  

1. Research current state abortion laws. If you don’t know the law you can’t know if the 
abortionist is breaking them. 

2. Look up the Health Code regulations that pertain to medical offices. Many clinics are 
not in compliance. 

3. Find out requirements for disposing of medical waste, including human tissue 
removal.  

4. Check zoning laws to see if the abortionist is lawfully operating in an approved zone 
and at approved times. 

5. See if their facilities are up to building codes and are handicap compliant. Do they 
have the required number of parking spots? Are they violating local sign ordinances?  

You need to get familiar with the state regulatory agencies that oversee the medical 
practice. Medical boards generally oversee physicians, health departments watch over 
facilities.  If you have an attorney partner they may have access to Lexus Nexus, a very 
powerful search engine. It can drill down very deeply into legal data bases.  

Always back up all your research electronically in multiple locations. Print out, organize 
and annotate your research in hard copies in binders or files according to topic. Strange 
things happen to electronic files so be careful to have your data backed up and spread out. 
Having your research at your fingertips will allow you to respond quickly in virtually 
every circumstance. 

B. KNOW YOUR LOCAL ABORTIONIST (Chapter 23) 
Most abortionists want to operate under the radar so discovering who is the abortionist at 
a particular facility might not be simple.  

First, visit Operation Rescue’s www.AbortionDocs.org and look up the facility and see if 
the abortionist is already listed. The website has all best the information Operation 



Rescue been able to amass. Things are constantly changing, so you will need to confirm 
the information is up to date. Go to your State Medical Board website and search for their 
license. A handy site for this is www.docboard.org/docfinder.html. Especially look for 
any disciplinary actions taken against the abortionist on their profile page.  

When doing your research online, be creative with your searches. Obviously you can use 
the abortionist’s name and the clinic’s name, but also search under different abortion 
synonyms and euphemisms, like “women’s health,” “reproductive rights,” etc. You would 
be surprised what a simple Goggle search can uncover.  

Look for any old or pending lawsuits and criminal records. Then search their name for 
any old news stories. See how they are connected to the community politically, socially 
and religiously, etc. Keep a record of the abortionist’s known associates for potential 
objects of an abortion collaborators campaign.  

Not every record is online. Go to the local courthouse and search the records there. Look 
for criminal activity, D.U.I.s, divorce and tax records, restraining orders, bankruptcy, etc.  
This can be used in a future Bad Abortion PR campaign. Get copies of the documents for 
your files. 

Often there are facts and pictures of the abortionist online on social media that can also 
be helpful. Visit their accounts on FaceBook, Twitter and Linked In, etc. to see what they 
are making public. Silly and incriminating pictures are great for undermining them as 
serious, ethical medical professionals. We also want to connect them with community 
members who may become a part of a campaign designed to cut them off from their 
abortion collaborators. Download, print, and back up the pictures. 

Research the particular abortion clinic website to see how they are marketing abortions. 
How late in pregnancy will they do they an abortion? What procedures do they use? 
Download and print out any and all of their forms. Especially check their informed 
consent forms. Some states require the name of the abortionist to be listed there.  

Check out the abortion clinic at your Secretary of State website. You can generally find 
who owns a business and the status of their business license. If the abortionist is an 
independent contractor they will not appear on the business records, but these are 
valuable records to keep for other purposes. Check with www.Manta.com to learn general 
information about the number of employees, gross income and who is the clinics 
registered legal agent. 

This research is building your essential ministry tool kit. You have to have know as much 
as possible it in order to distinguish yourself as a credible prolife leader and expert. We 
can’t get the job done if you don’t have the all the facts and know the law. So take very 
good care to collect and protect this extremely critical information.   

http://www.docboard.org/docfinder.html


C. THE UNDERCOVER CALL (Chapter 24) 
A simple, stealthy phone call to the local abortion clinic can uncover much needed 
information. You can pretend to call as a pregnant woman or the parent of a pregnant 
teen, or if your voice can pull it off, as a pregnant teen.  

You need to be prepared. Get a note pad for the call. Write down your alias and a 
scenario. Determine an age and the corresponding birth date. Determine if it is a first, 
second or third trimester abortion you are seeking. The later the gestation the more details 
you will have to create. Using Goggle, find a pregnancy calculator. Backtrack to 
determine when the last menstrual cycle would have occurred and write it down. In 
addition to a fictitious name, you’ll need a full fake address, including zip code, and faux 
phone number. 

Check to see if it is legal in your state to record a phone call without two-party consent. If 
so, record it. Sometimes we’ve inadvertently collected other helpful information and 
uncovered illegal activities. A smart phone has recording capability.  The audio files can 
be saved and send to and from your computer. Back up the audio files on CDs and other 
computers. 

In order to protect your privacy from caller ID technology, call from a blocked number.  
Simply dial *67 and then the clinic phone number. Call and schedule an abortion for you 
or your daughter. After the appointment is scheduled, politely ask, “Who will I or my 
daughter be seeing?” Often they will give you the abortionist’s name.   

Sometimes you can uncover the identities of the abortion doctor by just walking in to 
clinic and picking up a business card at the receptionist’s desk. You can also attempt to 
engage patients who are coming and going in conversation. A little cleverness and 
persistence is the key to solving the puzzle. An unguarded comment by an employee, a 
hastily discarded form by a patient, combined with information cobbled together from 
state medical websites, etc. can all coalesce to reveal the identity of an abortionist. We 
know of activists that have been so determined that they have found incriminating 
evidence by combing through the clinics trash.   

D. LICENSE LOOK UP (Chapter 25) 

Once you have the abortionist’s name, it’s time to thoroughly look into their license. Go 
to your state medical board website and find the “Look for a Licensee” search function. 
You can start with www.docboard.org/docfinder.html   

Be very careful to spell the name correctly. If you are frustrated, try using variations of 
spellings until you get a result. Look for the status of their license and especially for any 
disciplinary actions filed against them. Usually there are links to the documents 
associated with any actions. If they are not available online, they often provide the 

http://www.docboard.org/docfinder.html


directions on how to acquire them. Disciplinary actions are goldmines of important 
information.  

Be sure to look up their initial application for licensure. It is filled with critical 
information including educational and employment histories, hospital affiliations, 
disciplinary histories, malpractice claims and criminal convictions. They must regularly 
update their application. These are public records therefore you have a legal right to see 
them. If they are not online simply send a request for them to your state medical board in 
writing.  

By persistently requesting records and doing further digging we have found facts that 
were unreported to the medical boards which cost the abortionist their license. 
Remember, abortionists are not your average, upstanding citizens. They are often very 
troubled people who are considered the pariahs of the medical community. They have 
been caught lying on their applications. Our decades of experience have proven many are 
involved in criminal activity; fraud, drug dealing, sexual abuse, etc.  

Check the abortionist’s status and license regularly to see if any disciplinary actions are 
being taken against the abortionist. Disciplinary hearings are public meetings like formal 
trials. You or someone from your team needs to be there if at all possible. The testimony 
can be very useful to help warn women, craft legislation, etc.  

According to the Freedom of Information Act (FOIA), you have a right to public 
documents.  All disciplinary documents not online need to be requested, including the 
transcripts of any hearings. If lawsuits or other criminal convictions are listed, do further 
research. Who knows what you will find? You may need to go to the courthouse to do 
the research. 

If you find the abortionist is practicing while unlicensed or suspended, immediately file 
a complaint with proof to the medical board. If the abortionist lied or withheld 
information on their license application file a formal complaint with the medical board. 
It is only a matter of time until the abortionist slips up and loses his license or simply 
quits because your scrutiny and pressure is too intense.  

E. THE ELECTRONIC SLEUTH (Chapter 26) 

By using good, specific online searches on one of the major search engines, like Goggle 
or Yahoo, you can find tthe disciplinary documents of the state medical board, as well as 
any deficiency reports prepared by health departments. All that these agencies produce 
are public records and available to you either online or in hard copy upon request. An e-
mail or written request will do the job. 



Search news items or interviews where the abortionist or a clinic staffer is quoted. Often 
they say things that can be used against them. Thoroughly document, organize and back 
up these materials. If they are speaking on video, download the file to a DVD and 
transcribe it so you know exactly what they’ve said. The abortionist may let something 
slip or say something foolish or calloused.  We have used their own words against them 
very effectively in sidewalk counseling brochures, letters to the editor and legislators, 
and in articles, interviews and speeches. You will also need facts, quotes, pictures and 
video for the Bad Abortion PR campaign. 

Setting up Goggle alerts is very essential and simple. Once set up, it will push alerts to 
your e-mail whenever key names or words pop up online. Go to Goggle.com. In the 
upper right hand corner click the grid and select the “News” icon. Enter the key word 
you want Goggle to search, such as the abortionists name, the name of the clinic, or even 
more general names like RU486, Planned Parenthood. etc Then hit search or the 
magnifying glass icon. Scroll to the bottom of the search results and click, “Create an E-
mail alert.” Select any of the options you want and then enter your e-mail address.  
Finally click, “Create Alert.” You are now ready to receive an e-mail alert whenever the 
key word pops up on the web. 

E. AT THE CLINIC (Chapter 27) 
Those who are at the clinic doing sidewalk counseling are the prolife movements front 
line heroes. They often know what’s really going on. They are an essential part of a 
strategic team for many reasons. They are often the last and maybe the only pro-life life-
line many women will experience. The hard work of saving babies and rescuing women 
in front of clinics is very fulfilling and it also provides critical information about the 
abortionist and clinic operations. 

One important thing to do is to get to know the vendors who service the clinic. From taxi 
drivers to trash collectors, they might let slip important information you need. Document 
the vendors, take pictures of their vehicles, especially any logos. This will be used in our 
collaborators campaign.  

Holding a “40 Days for Life” and overnight Prayer vigils in front of the clinic is also 
helpful. Some abortionists, like the grisly late term abortionist Kermit Gosnell, kept very 
late hours to keep pro-lifers from knowing about his house of horrors. Ask all the persons 
present to pray to document any activity they see. Sometimes this has uncovered illegal 
activities and medical emergencies. These can be followed up on with through FOIA 
requests for the 911 audio files and transcripts.  

Always have your video camera and /or smart phone and notepad ready at the 
clinic. Have your partner Pregnancy Care Center(s) on speed dial in case you have a 
woman who wants to make an appointment and keep her baby. Document the arrival of 
all ambulances, any building disrepair, overflowing trash, etc.   



If there is a medical emergency, make sure you clearly video record the clinic sign or 
some other distinguishing, irrefutable proof of where the emergency is happening. Record 
them loading the victim in to the ambulance. Follow the ambulance to the hospital.  Keep 
the camera rolling as they unload the victim. If you can, get the abortionist or the clinic 
staff in the picture. It is priceless proof abortion is not safe in general, and especially at 
that clinic.  
Images with hurting women on gurneys have changed hearts more than our words. These 
kinds of videos and pictures have ended in legislation and eventually even in criminal 
charges in the case of George Tiller. Video and pictures win the debate for us.  

If you have concerns about protecting the identity of the victim, we always blur their face 
of the victims. We are only after the abortionists and the clinic workers. Send any pictures 
or video files to info.operationrescue@gmail.com with permission to use your pictures. 

Having a video camera at the clinic is for everyone’s protection. Your camera will keep 
people honest and you safe. Remember, if it isn’t documented with irrefutable video 
proof and /or pictures, the abortionist and clinic workers will lie and then it’s your word 
against theirs.  

F. OPEN RECORDS (Chapter 28) 
Thankfully we have at our disposal a powerful tool for uncovering the truth; The Open 
Records Act. All government agencies are required to turn over public records in a timely 
fashion upon proper, formal request. It is very important that you learn the rules of your 
state. You can acquire…. 

• Medical license applications and disciplinary documents 
• Business license information 
• 990 Federal tax forms for nonprofit businesses 
• Court records and documents (criminal and civil cases) 
• Health and safety inspection reports 
• 911 recordings and dispatch transcripts  
• Autopsy reports 
• Statistical data related to abortion maintained by most state health departments 
• Communications between government workers/office holders including e-mails, 

receipts, meeting logs, etc. 
• Military history 

Some documents are readily available online and there is no need to request them. 
Agencies differ, some merely require an e-mail request, others have a more specific 
procedures and forms to fill out. Always copy and print your e-mail or hard copy requests 
and mail any letters certified delivery.  

mailto:info.operationrescue@gmail.com


If an agency is non-responsive you will have to prove you were denied timely replies so 
you can complain or even sue if necessary. We have free legal assistance to help if suing 
becomes required. When you make any request, use your name, not the name of the 
organization. We’ve had much better success this way. 

Getting 911 records is essential. You need to determine who maintains them so you can 
make your requests to the proper agency. Inquire with the local police department, 
sheriffs department, fire department or county office of emergency communications.  

• Do make the proper request for the recording as soon as possible after the incident 
before they delete it. 

• Do specify the address where the ambulance was dispatched to and the 
approximate date and time. 

• Do be prepared to pay a modest fee for the records, but many are free if they can 
be e-mailed. 

• Do make the request as an individual citizen give them your private phone 
number, address and e-mail address. 

• Don’t elaborate on the nature of the incident. Simply ask for the records 
associated with the location and time you requested. 

• Don’t be so specific you miss what you want. If you say 10:00 AM and it was 
9:45 AM you may get no recordings at all. 

• Don’t mention abortion or the clinics name. 
• Don’t tell them you are pro-life or working with a pro-life organization.  3

Sometimes the records you get are redacted and information deleted to protect a person’s 
personal information. Something is always better than nothing, but if it is obvious it is 
over redacted in order to deprive you of information you are entitle to, you may need an 
attorney to help you get what is rightfully yours. There are pro-bono pro-life legal firms 
that will gladly help. 

If for some reason you are called by the record’s custodian and asked why you want the 
records, simply tell them it’s for your personal research. While legally it is none of their 
business, if you mention abortion your request may get delayed or “lost.” It always best if 
you make the request simply as a private citizen.  

G. The Confidential Informant (Chapter 29) 

One of the most important things you can do is make known to those in the abortion 
industry that you are seeking information. Some are plagued by guilt and want to 
unburden themselves. Others may be disgruntled employees who have a vendetta. 

 See page 195 of Abortion Free for a sample 911 / FOIA request letter. 3



Whatever their motivation, insider information and the pictures they have provided have 
been invaluable, resulting in clinic closures and abortionists losing their licenses and even 
criminal prosecutions. 

Whistleblowers we have worked with have divulged;  
• Illegal late term abortion  
• Killing of born alive infants  
• Untrained workers providing medical services  
• Illegal reuse of surgical equipment  
• Illegal lack of emergency medical devices  
• Falsified ultrasound results to manipulate the age of the baby 
• Fraudulent medical billings  
• Illegal political campaign activities  

It is imperative to document allegations in every way possible because many of the state 
health boards, prosecutors and the media etc. are going to give the benefit of doubt to the 
abortionists. Documentation includes any pictures or medical documents or copies of 
illicit e-mail communications you can get your hands on. Video-record all interviews with 
the whistleblower. Sometimes communication with them will abruptly stop or you simply 
can’t find them. The video is all you will have. 

If you schedule an interview with a whistleblower we will provide you with strategic 
questions to help uncover areas of illegal activity of which they might not even be aware. 
Always get as many specifics as you can about particular situations. The more detail there 
are the more opportunity there is to uncover wrongdoing.   

In addition to the documentation seek to independently verify the information you receive 
to make sure it is accurate.  If there is evidence of criminal activity report it to the police.  

Because there is some risk involved for the informant, befriend them and assure them 
they can remain anonymous.  Earn their trust by always keeping their confidences. If 
needed, offer legal, emotional and spiritual support though your strategic team and 
network. If they are leaving the abortion industry offer to help them find work.  

Never give money to an informant up front. This will taint the person’s credibility. If they 
are in dire need, let other groups or agencies help. Operation Rescue does offer a reward 
of $25,000 for whistleblowers if it leads to the arrest and conviction of an abortionist.  

A custom “Abortion Whistleblower flyer” should be created for your particular clinic. 
See an example of a flyer Operation Rescue mailed to every abortion clinic in America.  
http://operationrescue.org/pdfs/abortionwhistleblowerflyer.pdf 

http://operationrescue.org/pdfs/abortionwhistleblowerflyer.pdf


H. THE STING (Chapter 30) 

Because there is so little enforcement of the law against illegal activity at abortion clinics, 
it isn’t difficult to get the clinic workers to admit to the illegal activity. The important 
thing is to record it.  Using the sting we’ve been able to uncover clinics are willing to 
illegally conceal the rape of minors, let unlicensed workers practice medicine and even 
run an illegal late term abortion mills.  

Simply by posing as a prospective client over the phone, the notorious late term 
abortionist, James Scott Pendergraft IV, divulged the intricacies of an elaborate, illegal 
late term abortion practice. The practice was stopped and his collaborator, Harold O. 
Alexander, had his license suspended.  

You can attempt to use advanced hidden video recording equipment and go into the clinic 
and surreptitiously record video, but this is very complicated on many levels. Recording a 
phone call is the fastest and easiest way. Don’t assume its legal to record phone calls in 
your state without the consent of both parties.  

One simple way to record the conversation is to call using a speaker phone. Turn up the 
speaker volume and then place the call with a recording device turned on near the 
speaker.  

Be sure to write down questions in advance you want to ask to get the information you 
want. If calling to make an appointment, have written down your character’s name, age, 
date of birth, date of last menstrual cycle, a private phone number from the same area as 
the clinic, the life circumstances of your character’s life.  Keep it simple.  

Even if they reveal major, scandalous, illegal activity, act unfazed. Never divulge they 
have been the victim of a sting until AFTER the all the information has been made 
public. You may be able to get even more information by going along as if everything is 
fine. If they find out you have stung them before you make it public they will try to spin 
the evidence and demonize you. 

Remember, the clinic worker or abortionist may say incriminating things, but if its not 
recorded it is as if it never happened. Record every conversation, back it up and archive 
the recording.  

When releasing audio its best to add visuals to have a greater impact. There are lots of 
people who can volunteer to make a simple video. Professional editing gets expensive.  It 
is pretty simple to create good videos on a computer. Most computers even come with 
basic video editing software installed.  



To make it most effective, add pictures of the abortionist, the clinic or anything that 
relates to what is being said on the audio.  Make sure you have the right to use the 
pictures or video. If it’s a 911 call, add video or pictures of an operator, and ambulance, 
the hospital they went to, etc.  

Keep videos short in order to get more views, 3 minutes maximum. Always have the 
longer, unedited version available to post in case you are accused of selective editing.  
Add subtitles if the audio is distorted or indistinct in any way. Keep the visuals simple to 
not distract from the audio. End every video with the name and contact information for 
your local organization.  

Once you are happy, create video sharing accounts for your organization at  YouTube, 
Vimeo, etc. then upload the video. Send out the link(s) to the video to the media with a 
press release. Post the link everywhere you can on social media (FaceBook, Twitter, etc.) 
and send the link to your own e-mail list.  

I. Getting The Message Past The Gate Keepers (Chapter 31) 

Now that you have the evidence, we have to get it to the public. There are people in the 
media and in legal authority who for ideological, political or selfish reasons will want to 
suppress the truth. Fortunately, it is easier than ever to get the word out.  

Depending on the nature of your discovery, you can target one or more different 
audiences for various reasons. If the abortionist is documented to have multiple 
malpractice law suits, disciplinary actions or health department violations, the women 
who have scheduled appointments need to know the danger. A brochure with this 
information in the hands of sidewalk counselors have saved babies and protected women 
and deprived the clinic revenue. 

Letting the public know this damning information can have big impact public opinion. 
Post it on your website and regularly reference it whenever you write letters to the 
editors, elected officials.  

Because most of the mainstream media are pro-abortion we have to work around them by 
finding friendly media sources, especially in talk radio, Christian radio stations, and by 
leveraging social media.  Now we can “shame” the mainstream media into covering pro-
life stories by the use of Twitter, as we did in the Gosnell case.  

When Twitter is “trending” with enough people commenting on a particular situation 
using a common hashtag (#), it becomes a news item in itself. It demonstrates what 
people are interested in. This is especially powerful because there are news outlets vying 
for viewers. They monitor Twitter and other social media platforms to see what is 



trending in order to capitalize on the interest and increase viewership. Once a topic 
reaches critical mass, even the mainstream media is compelled to cover it.  

Growing the number of people who will follow you, and then forward your social media 
messaging is critical. Best of all, its free! 

J. Effective Press Releases (Chapter 32) 

It is essential we keep abortion in the news. We want to keep the pro-lifers encouraged in 
the struggle so always celebrate any win of any size to impart hope. We also want to 
shame and discourage the enemy by getting in their heads. We have to project confidence 
and tenacity so the abortionist and his staff feel weary and ostracized.  
Dropping an effective press release can generate free publicity and interviews. It’s all 
about the catchy headline. The media loves titillating new information, conflict and 
controversy.  There are many press releases sent to media outlets every day so yours must 
stick out. While abortion is always a hot topic, most of the media are on the other side. 
You must make the release irresistible so even those who oppose you will publish it. 

Capitalize on the calendar to get noticed. For example, every January there is an 
opportunity to use the anniversary of the Roe Vs. Wade Supreme Court decision 
legalizing abortion to get your message out. The press always needs new content and if 
you do a good job and make it easy for them they will publish your comments. 
Sometimes they will print your release just as we’ve written it.  

Use the news cycles to your advantage to call attention to the abortionist in your 
community. For example, if there is a pending vote in Congress or your state legislature 
on abortion, drop a press release either in support or opposition and link it to the local 
clinic. If a poll is released about abortion, jump on it. Either celebrate the gain and take 
partial credit based on your local activities, or lament the loss, but always expose and 
vilify the local abortionist. 

Keep your language simple, but articulate, colorful and with a slight edge, but not 
preachy.  Boring never gets printed. Remember your first intended audience; the editor. 
They do not know insider prolife terms so only use common ones. Avoid language that is 
exclusively Christian. You can quote a short phrase out of the Bible, but not long 
passages. To the editor this is boring and irrelevant, if not offensive, and they will scuttle 
your release.  Keep your release short, less than four hundred words.  

Make your main point in the first paragraph. If it is about an event put all the particulars 
in the second paragraph; who, what, why, when and where. Then create a quote for 
yourself in the third person. For example;  



“This is will be the most wonderful prolife victory in the history of our 
community,” said John Smith of the Abortion Free Community Project of 
Tucson. “The notorious abortionist Sid Wicked is closing up shop and we 
could not be more relieved. Babies are going to live, women will be 
protected and God is glorified!”  

By providing a quote you are making it easy for the reporter or editor who are often on 
strict deadlines. They will not have to try to contact you.  With your team’s  permission 4

use some of your members as supplementary sources for quotes to support your 
messaging. Use the pastors and attorneys especially if the topic touches ethical or legal 
matters.   

If you want to send out a national press release you can use a national newswire service, 
but unless it is VERY scandalous it is a waste of money. On the other hand, local 
controversy is very compelling to local media and with God’s help you will provide it for 
them.  

You need to create and maintain a good database of local news outlets to whom you can 
send your press releases: TV station assignment editors, newspaper editors and reporters, 
radio stations news departments. There is a lot of turnover with reporters, so you will 
need to update the information regularly. 

Always include your contact information in bold at the very top of the release. Make it 
easy for the media to call or e-mail you. Post the release on your website and send it out 
as an e-mail to your team and supporters, too. As you consistently drop press releases, 
reporters will make you their “go to” prolife person for abortion related stories.   

K. FRIENDLY MEDIA AND THE SOCIAL NETWORKING MACHINE (Chapter 
33) 

We live in a time where we can get our message out to the public by going around the 
obstructionist, mainstream media gatekeepers. Once you have something newsworthy 
about abortion and your targeted abortionist or clinic, then its time to use all the friendly 
media and social media to roll it out.  

It is important the articles and press releases you produce are all utilized in multiple ways 
whenever possible.  First, post the press release itself to your website. You can turn the 
content of your press release into an extended article. In the article you can elaborate and 
supplement the press release with more facts and quotes. Once you’ve posted it to your 
website, you can e-mail the press release and add a link to your article. Send it to your 
local press list, supporters and to the friendly prolife news sites.  

 See page 221 of Abortion Free for a sample press release4



LifeNews.com and LifeSiteNews.com aggregate all the pro-life stories on the web and 
send out e-alerts every day. Subscribe to their e-mail alerts and look for news and 
strategies you might be able to utilize in your particular situation. Send all your press 
release to them, too. Include on your press distribution list pro-life blogs like 
JillStanek.com and ProLifeBlogs.com. Goggle “Pro-life blogs” for new ones coming 
online all the time.  

There are news services that cover the life issue as well as other topics; Family News in 
Focus, World News Group, One-News Now and World Net Daily (WND). Because WND 
has so much traffic, if they pick up a story it can have a major national impact. They 
especially like to publish anything about botched abortions, but the story has to be 
submitted to them very quickly.  

If your constitutional rights of free speech or assembly are being violated or denied, or if 
the police unjustly arrest a pro-lifer, or if police abuse or allow the pro-aborts to abuse 
prolifers, WND wants to know about it.  

Remember, pictures or video are essential for a great story. Operation Rescue will also 
help bring national exposure to your abortionist through AbortionDocs.org. But the most 
important thing is local media exposure. It can help bring more people to help and 
support your efforts. 

Learning how to use social media well will help you have a much larger presence and 
impact. Your FaceBook and Twitter accounts and your YouTube channel can sometimes 
get more views than your website. You need to acquire a smart phone and learn how to 
access social media through it. That way you can get news pushed to you and you can 
respond to it no matter where you are in just matter of minutes.  

There are apps for smart phones that help you manage your social media accounts so you 
can quickly and efficiently get your message out on multiple platforms simultaneously. 
We have found i-phones to be the most user friendly smart phone. The newer versions 
take great video and pictures, too. Your pictures and videos can be easily forwarded by e-
mail or text messaging and instantly posted to your social media accounts.  

Update your Face-book page every day with your press releases or other prolife news and 
commentary. Mix in your own perspective and provocative comments, questions and 
pictures.  This way you can keep things stirred up and the conversation stimulated about 
life.  If you can, create a picture with a provocative or witty comment on it called a 
“meme.” It can get reposted all across Face-book. Goggle “meme generator” to learn 
how. Always include your organizational name and website on the meme. 



Twitter.com allows you to send a pithy message of up to 140 characters. Because the 
comments are short, it’s a breeze to read through the list of twitter feeds to which you’ve 
subscribed. Forward all or an amended version of their comments to your list of 
followers. Most online news stories have a “share” button that allow readers to click and 
forward the story or its link to Face-book and Twitter. You should create your own 
content, but also send the best pro-life content to your list on a daily basis if possible. 

Create a You-Tube account and upload videos you create or that help the cause. 
Sometimes they can “go viral.” This becomes a news story in itself. Content is king on all 
the social media platforms, so give your followers the best content you can find and 
create. This will multiply your impact significantly and get your message out efficiently. 

L. STRATEGIC PROTESTS (Chapter 34) 

Strategic public protests can add an exclamation mark to an injustice that needs to be 
exposed. Daily protests lose their impact as people get numb to them. All public 
sidewalks are all legally considered to be public forums that can be used to voice our 
message. For example, a simple candlelight vigil for the victim of a botched abortion 
brought enough attention that it helped to get an abortionist’s license revoked and a 
criminal warrant issued for his arrest. 

Public sidewalks are well established free speech areas. Parks, or other settings, may 
require a permit. Some communities have sound ordinances that limit amplification and 
bullhorns. Check with the proper authorities to be sure.  

Notifying the police in advance and inviting them to attend the event keeps the pro-aborts 
from accusing you of breaking the law or of being violent. Don’t block traffic in the 
driveways or the sidewalk. It is wise to have a point of contact designated to interface 
with the police, perhaps a pro-life attorney.  You’ll also need a savvy media contact 
person who can articulate your message. 

Having the right kind of brochures and signs can make the protest much more impactful 
to people passing by and to the media. Signs ought to be short and simple and easy to 
read. Pictures of aborted babies can be used, but they are not without controversy. They 
are good because we want our message to arrest the attention of the public. Some 
disagree. It’s a matter of personal conviction and discretion, but we have seen the graphic 
signs get attention when simple words didn’t.  

Have a designated videographer taking video and pictures. This keeps everybody honest 
and if something does go wrong you have the bad guys on tape. It’s too late to record an 
incident after the fact, so keep a video camera running at all times and your smart phone 
handy.  Once your event is over, create another story with a press release and issue it, 



along with your pictures. Post it to the website. While the event is in progress post 
pictures and tweet comments on social media.   

Sometimes you may determine in order to move the project forward you will need to 
resort to peaceful, civil disobedience, like the Operation Rescue pro-life sit-ins in front of 
abortion clinics. You may be arrested for trespassing, so don’t engage in it if you are not 
ready for time in jail. An arrest could take only a couple of hours or it might take much 
longer. You might be released on your own recognizance, or your may be hammered with 
a huge bail. Sentences for misdemeanor trespassing usually are minimal, but not always 
if you are prolife. Judges have lots of discretion and often seem intent of making it more 
difficult for pro-lifers than for any other kind of protester. While this tactic will get 
attention, it must be utilized very wisely. Be sure to know what laws apply and the likely 
cost of any civil disobedience. 

THE WEAKEST LINK (Chapter 35) 

We have seen an increase in pro-life legislation the last few years.  Clinic licensing 
standards, informed consent laws, mandatory ultra sounds, late-term abortion bans, born 
alive infants act and efforts to defund abortion providers are all positive steps.  

Unfortunately, once even good laws and regulations are passed there is often little or no 
reporting or enforcement. If you know all the applicable laws and codes you can 
sometimes find ways to close or otherwise impede an abortionist. In once case, a Planned 
Parenthood facility was kept from opening due to their inability to meet the parking 
requirements. When Planned Parenthood tried to lease parking space from a surrounding 
business, the business was pressured into canceling the parking arrangement.  

OUR SECRET WEAPON-The Complaint Form (Chapter 36) 

Once you have identified a area where the abortion clinic is breaking the law, determine 
the proper governmental jurisdiction.  Generally speaking medical violations, such as a 
botched abortion, would fall under the state medical board and illegalities regarding 
running of the clinic fall under the health department jurisdiction. Once a complaint is 
filed with the proper agency it starts their internal procedures and processes and takes a 
life of its own.  

Agencies MUST evaluate and investigate every complaint with few exceptions. 
Sometimes the investigation will uncover other violations, even more serious ones than 
the original complaint.  By signing the complaint, you will be notified of the progress of 5

the case, when a disciplinary petition is filed or if the case is dropped. This helps you in 
following up and allows you to submit more evidence as it materializes. 

 For samples o complaint forms, see Abortion Free, pp. 243- 2475



Most complaints are confidential, which helps protect an insider informant. In 
Massachusetts the copy of the complaint is forwarded to the doctor, so if you live in a 
state where it is not confidential, have someone other than you or your family member 
file the complaint.  Operation Rescue can provide help if you need to remain anonymous. 

When filling out a formal complaint be as professional and factual as possible. No 
emotionally charged language, just the details in simple language. For example, use 
“medical emergency” instead of “botched abortion.” Have any other corroborating 
witnesses write their own statements. Notarize the statement to prove they aren’t 
fictitious. Include the names and contact information of others who can substantiate your 
account of events. Include pictures, video on DVD, recordings on CD, etc. to make it 
easier to investigate.  

Use overnight certified delivery to send the complaint. It adds accountability, seriousness 
and urgency to the process. Then follow up on the complaint. You have a right to know 
its status and if any action is being taken. If you keep making inquiry it will keep the 
complaint from slipping through the cracks.  

Even if one complaint is rejected, keep filing them every time you uncover something 
illegal. Abortionists are generally very shoddy doctors that skirt the laws and therefore 
are very vulnerable.   

GENERATING PUBLIC PRESSURE (Chapter 37) 

Creating public pressure on the abortionist, the clinic workers and those charged with 
enforcing the law produces results. Public officials are especially vulnerable to pressure if 
only to save their jobs or get reelected. We simply have to make them do their job by 
making it more painful for them if they don’t.  

Abortionists generally HATE the spotlight on them and their grizzly practice. Press 
releases, news conferences, petitions and strategic activism can sometimes force reluctant 
prosecutors and vendors to do their job when it comes to abortion. Businesses that 
provide goods and services to the abortion clinic are generally unhappy when that 
relationship is made public. This gives you tremendous leverage that can be used to cut 
the abortionist off from critical support, such as admitting privileges at a local hospital.  
Press conferences should be scheduled morning for the convenience of the reporters who 
are on evening news deadlines. Create a good backdrop for the message you want to 
communicate. For example, if there is a botched abortion have a candlelight vigil on the 
sidewalk in front of the responsible abortion clinic. If there is a complaint submitted to 
the medical board, do a press conference there. If criminal activity is uncovered, call for 
prosecution in front of the prosecutors office.  



Compliment your campaign with a call for action, such as phone calls to the institution or 
person that needs to feel some heat. Fill their e-mail inbox with complaints from the 
public. Melt down their fax line. Urge people to go to your website and sign a petition or 
send a postcard. Call a press conference in front of their offices as you go to deliver the 
petitions. 

If you have a hot story, don’t let it cool off. Keep it in the news. Create internet buzz with 
blogs. Create a simple video that explains what’s at stake and post it to YouTube then 
send out the link to the video to your press and e-mail list. Drop a new press release 
anytime there is a new development that moves the story forward. Keep sending out e-
mail news alerts to your supporters and give them simple ways they can take action.  

Look for creative ways to keep the story in the news and keep the pressure on. A 
strategically placed billboard is very effective for educating the public while stirring up 
controversy.  Add social media and TV commercials to these proven techniques and it 
will create an intense climate of spiritual, emotional and psychological pressure that will 
make it very hard to operate in. 

THE ABORTION COLLABORATORS (Chapter 38) 

Abortionists can only operate in relationship to a community. They require equipment, 
supplies, and services from plumbers to landscapers, from trash pickup to pharmacies. If 
we can cut them off from the community they can no longer function. A collaborator is 
any one who profits by providing goods and services to an abortion clinic.  

Making the relationship public can often cause the collaborator stop. Some vendors are so 
concerned to not be associated with abortion they will cover the logos on their vehicles 
and even remove their license plates.  

It is biblical to stigmatize the collaborators. Ephesians 5:11 tells us to expose the 
unfruitful works of darkness. This is actually a merciful thing to do because they are 
complicit in the act of shedding of innocent blood. Perhaps God will use it to bring them 
to repentance.  

Have those who are at the clinic praying, picketing or sidewalk counseling document who 
the vendors are with pictures. We can’t risk a defamation lawsuit by making a reckless, 
false accusation. Pictures of a company employee performing a service or delivering 
goods are essential.  

Once you have irrefutable proof, send a registered letter to the company. Politely tell 
them you want them to stop doing business with the abortionist and the reasons why. 
Give them a reasonable deadline to comply with your request. Warn them you will be 
sending out a press release with a list of abortion collaborators. Tell them you want to 



give them a chance to do the right thing and if they do they will not be included on the 
list. If they don’t comply they will be exposed as a collaborator. 

Don’t threaten them with anything you might be planning for the future, such as a protest 
in front of their business or a phone call or e-mail campaign. If you do picket their 
business, use signs to make it very clear they are “Abortion Collaborators” or “Abortion 
Profiteers.” Of course, a press conference in front of the business will add fuel to the 
controversy. Take pictures of the event and post it on your website. If the business uses 
social media, has a website or uses sites like www.YELP.com for business reviews, 
encourage people to make comments on their site that exposes them as collaborators. 
Urge all communications be direct, but always remain civil. 

  
THINK STRATEGICALLY (Chapter 39) 

It will be a wonderful day when abortion is completely made illegal again in America. 
This long sought after goal is one worthy to be pursued, but as we do there are babies that 
can be saved and women that need protection from the predatory abortion industry. We 
can through spiritual, emotional, legal and financial pressure combined with regulations 
get results today.  

Wilberforce ended slavery in England indirectly through regulations. Work with your 
strategic team to create a comprehensive legislative and regulatory plan that will get us to 
our goal of creating Abortion Free Communities and states. By doing your due diligence, 
combined with insider information,  you are in the perfect place to advise elected officials 
about what’s really going on in abortion clinics and what needs to occur to stop it.  

Sometimes its is merely enough to create enough pressure to get enforcement of existing 
laws and codes to shut down clinics. Virtually every abortion clinic in America is out of 
compliance with the law at some point. It is the lack of political will that allows them to 
keep operating. We need to make them willing with strategic pressure. 

In some states new laws can be passed that make it virtually impossible for abortionists to 
conform. States can cut off all funding for abortions. You can require an abortionist have 
hospital admitting privileges within a thirty mile radius of the clinic. This has shuttered 
many clinics because hospitals don’t want to be associated with abortionists.  Even in 
some very pro-abortion states where you may not get anything passed in the legislature, 
you can use ballot initiatives, like a Parental Notification effort in California, to advance 
the cause of life.  Do what you can within your state in cooperation with other effective 
pro-life groups like Americans United for Life. You can both work to close one clinic at a 
time and work to change the laws. It’s not an either/or proposition.  



INFORM LAWMAKERS AND PROVIDE SOLUTIONS (Chapter 40) 

Fortunately we have elected a lot of good pro-life candidates to office, but most are not 
equipped or prepared to lead on the life issue. They will vote the right way given the 
opportunity, but they don’t have a strategic legislative plan. You can serve them by 
respectfully providing information, documentation and recommendations. Having done 
your research and due diligence you can be called upon to provide expert testimony to 
support prolife legislation in you state.  

The political process is fraught with challenges. There are competing ideas of what to do 
and when to do it. Sometimes special interests, hidden agendas and party loyalties will 
sabotage actions. Legislation that ought to pass hands down is defeated or never even 
voted on. Be patient, stay positive and keep working where you can on what you can. Ask 
for meetings with legislators, share you heart for them and for the prolife cause. Pledge to 
be a resource for them and to never leave them without support if they will do the right 
thing and take political risks for life.  

You don’t have to be an expert on drafting legislative language; we have those in the 
movement already. You do need to be viewed as a friend to prolife legislators and a 
reliable source of documented facts, information and creative solutions. Know what 
others states have done and are doing that work and advance a culture of life. Suggest 
adapting legislative language other states have crafted that may have already been tested 
in the courts.  

Don’t demand prolife elected officials commit political suicide by advancing strategies 
that the public does not want, or won’t work, no matter how noble they might be.  Public 
opinion is what drives politics.  

Prolifers can only advance legislation as far as “We the People” will allow. If you want to 
advance the cause of life legislatively we have to change hearts and minds. Our Bad 
Abortion PR campaign is designed to do just that by stigmatizing abortion. It will close 
clinics even as it destroys the myth of “safe” abortions.   

RELENTLESS FOLLOWUP (Chapter 41) 

In order to accomplish your goal of closing the abortion clinic, you must be a reliable, 
creditable leader. That means saying what you mean and doing what you say. Be 
relentless! Some abortionists have quit out of frustration because they knew the prolifers 
would never stop trying to shut them down. 

Part of being effective is following through on the complaints and Freedom of 
Information Act requests you have initiated. It’s wise to assume the entity will illegally 



refuse to comply. For an attorney to intervene on your behalf, you will have to produce 
evidence proving they did not comply. 

Always mail complaints and requests registered mail. If you send an e-mail use a system 
that will tell you if your e-mail was opened. Following up your e-mail with a fax and a 
registered letter can assist you are in their system. Print out a hard copy of the screen shot 
that shows the e-mail was opened. Create a file for each complaint and place your 
delivery confirmations in it.  

Create a system of reminders that will help you keep tabs on all the complaints your have 
filed and their status.  If you have not heard from the entity in writing after two weeks, 
call and confirm the complaint or request has been received in good order. Get all 
communications in writing whenever possible.  

Don’t take “no” for an answer. You have a legal right to public information. Let them 
know you know your rights. Document all your follow up calls. Note the dates and times. 
Take down the names and titles of the people to whom you speak. It doesn’t hurt for them 
to know you are documenting the call. If necessary, demand to speak with supervisors to 
get results or information. This will all come in handy if you have to get an attorney 
involved.  

Create a reminder system to remind you to regularly follow up on the abortionist’s 
medical board status. Look for new complaints or new disciplinary actions. If an 
investigator from the state medical board calls, respond immediately. Some medical 
complaints have been closed for lack of evidence that could have been provided or 
acquired.  

It can feel tedious or awkward at times to keep calling to inquire about a complaint or a 
request. Don’t let that keep you from making the call. That next call may be the one that 
break things wide open. Letting the medical board know there is continuing interest in 
their activity is always a good thing. You might even learn something new and important 
that will move you closer to your goal of closing the clinic.  

KEEP YOUR EYES ON THE PRIZE (Chapter 42) 

There are going to be great highs and deep lows in the struggle to close the clinics, save 
babies and protect women. Count on it and plan for it. That is why we have a multi prong 
strategy, so if one fails we have others to implement. We must make the best plan we can, 
and then create a fall back position in case the first plan fails. We must always de 
adapting and advancing one way or another. Never give up. 

Don’t let your critics, either within or outside the prolife movement, get you to quit. Take 
the criticism, learn from whatever is valid, but don’t let your critics determine your 



future.  Keep you and your strategic team focused on the next step and let others say and 
do what they will. Knowing you are being faithful to God and getting results are what 
matters. Don’t retaliate, rather bless when cursed. Then get busy saving babies and 
protecting women.  

As you go along, other worthy projects are going to emerge that will tempt you to lose 
your focus. Don’t do it. Making your community Abortion Free is going to require your 
best efforts and undivided attention. Pray that God raises up laborers for those other 
worthwhile efforts, but keep your prolife goals uppermost in your heart and mind. It will 
be more than a full time job to establish an Abortion Free Community. 

CELEBRATE (Chapter 43) 

“There is no doubt that if you remain diligent, victories will come. When they do 
celebrate them.”   6

It is important, in order to honor God and to keep your team and the prolife community 
encouraged, that you celebrate and publicize your victories no matter how big or small. 
Not only will it positively encourage the prolife movement, it will discourage abortion 
advocates. When you start to see victories pile up your spiritual and emotional 
momentum grows as you reach towards your goal of making your community Abortion 
Free.  

Celebrations are a great opportunity for you to publically thank the hard working 
members of your team. It’s not a matter of gloating; rather it is an expression of humble 
gratitude for God’s grace enabling you to persevere in the fight. Make your team feel like 
the heroes they truly are. Thank them both publically and privately.  

In order to promote the prolife message and to discourage the other side, send out press 
releases and use the social media platform you have worked so hard to establish. Be sure 
to get permission to use the names and pictures of team members before you send 
anything out publically with them in it. 

If you close a clinic, it warrants a BIG commemoration.  Because it is a happy yet somber 
occasion, you need to be sensitive to the situation. A candlelight vigil in front the site 
where babies were killed and women exploited is very meaningful and appropriate. Have 
local pastors offer prayers and then leave flowers as a token of love for the victims.  

You should also schedule a thanksgiving event. Invite a special speaker, but give your 
hardworking team an opportunity to share their heart. This is a great occasion to 
distribute certificates of thanks as you commemorate a significant milestone. Have an 
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intimate time of breaking bread with your strategic team, key workers and major donors. 
Let them know you can’t do anything without their support. 

It is important to remember what the Lord has done for you. One way is to collect 
newspaper clippings and pictures and display them prominently in your office and on 
your website. Sometimes getting something physical from the closed clinic is 
meaningful, too. If possible, get permission to remove the closed clinic’s sign then 
display it as a reminder of God’s faithfulness.  

Another wonderful expression of total victory would be to replace the closed abortion 
clinic facility with a prolife pregnancy care center! We’ve seen this done across the 
country and it’s a profound witness to offer a redemptive, life-affirming alternative to 
abortion. Sometimes abortion minded women come to the old facility expecting it to still 
be an abortion clinic. They’ve received help and kept their babies. 

The struggle for an Abortion Free community is worth all the effort, and we ought to do it 
simply because it is right and just. But we all have a need to be appreciated and part of 
something bigger than ourselves. Done well, a proper celebration will built unity and a 
sense of belonging to your team. Lavish thanks on your team and give all the glory to 
God for answered prayers as you work to save babies and protect women and make your 
community Abortion Free.  

  

  

  

    

  

  



II. Building The Right Strategic Advisory Team 
ABCP will come to your city to do a summit with all the pro-life community to    
identify and equip your strategic team and help get the project launched and funded. 

A.) Pro-Life Churches and Pastors 
 Identify existing and potential churches and pastors who will provide  

       counsel and spiritual and material support for the effort. 

B.) Pregnancy Care Centers 
        Solicit their participation because when we are successful they will need  
        to help more women and their babies.  

C.) Pro-Life Doctors 
       Using the medical complaint system to strip abortionist of his medical  
       License and medically help women who choose life. 

D.) Pro-Life Attorneys  
       Have attorneys help with legal opposition research. 
       Be trained to help when the advertising stirs up plaintiffs to sue the  
       abortionist. 

E.) Pro-Life Activists 
      Keeping a presence outside the clinic.  
      Sidewalk counseling and distribute flyers, hold signs, etc.  
      Draw attention to the clinic. 
      Warn vulnerable women who are abortion aged about the    
      particular doctor and about the side effects abortion in general at local  
      schools / colleges. 
      Organize neighborhood picketing of abortionists and collaborators. 
       
f.) Pro-Life Elected Officials 

Depending on the make up of your community and state there can be various   
laws and ordinances, local and statewide, passed to regulate abortion and  
make it unsustainable. 

III. Executing a Strategic Plan 
Do opposition research and prayerfully select the appropriate clinic to target. 

A.) Spiritual Offence  
40 Days for Life with local churches/pastors. 
Life Chain 

B.) The PR Campaign 



This will expose the abortionist and the harms of abortion and advance a culture 
of life.  

Earned media: Press releases and press conferences to announce the  
campaign to expose the abortionist and the harm of abortion. 

Paid media: Release a custom ad campaign that targets the particular 
abortionist for TV, social media, print, outdoor advertising, etc. to find 
plaintiffs 

C. The Legal Strategy: “Law-fare”  
It is multifaceted: Using a 24 hour call center and the internet  

1.) Identify women who have been harmed  
2.) Get their stories  
3.) Vet them for legal action  
4.) Network them with our affiliated attorneys and/or care providers  
5.) File lawsuits  
6.) Get depositions  
7.) Uncover violations of medical ethics 
8.) File complaints to state medical boards  
9.) Uncover any criminal activities  
10.) Work with prosecutors to seek criminal prosecutions 
11.) Win / settle medical malpractice settlements. 

Repeat until we bankrupt, prosecute, jail, strip them of their medical license or 
they quit.  

D. Spiritual and emotional help 
Help women who contact us via the call center or internet and need emotional, 
spiritual and material assistance via local pregnancy care centers. 

E. Activism 
Keep pressure on the abortionist, the staff and their collaborators and venders. 
Exploit the attention the campaign garners to advance a culture of life and recruit 
new pro-lifers. 
Work with Students for Life, Survivors, etc.  

IV. Getting Started 
Hosting a Pro-Life Summit to Launch Campaign 
Troy Newman and the AFCP team will come for a 

1) Summit with potential Advisory Team Members (pro-life pastors, attorneys, 
doctors, pregnancy care centers, activists, elected officials and donors) 

2) Private receptions with major donors to fund the summit and help launch the 
campaign 



3) Public meeting with Press Conference & Press Release to announce new effort; 
introduce advisory team members, raise funds for campaign. 

4.) Private training seminar for key leaders & activists to lay out a plan. 

Who to invite to what meeting  
How to promote it 

 Finding sponsors 

V. Creating a 501c3 
Insurance for Board Members 

VI.) Developing a Budget:    
      Advertising:  

TV spots:  
Social Media: 
Print Ads: Newspaper, School papers  
Outdoor Advertising: Bill Boards Bus Stops near clinic 

 “Bandit” signs:   
 Overpass Banners Signs: 
 Truth Trucks: Parked outside clinic 
 Fliers for schools:  

       Fundraising budget:  
Events: 
Mailings: printing, postage, 
   

  Coordinator’s salary: 
 Computer  
 Projector 

Phone  
Internet  
Office Space 

VII.) Sustaining the work:  
Building a donor base 
E-mail communications: Constant Contact 
Direct Mail: Get bulk rate postage  
Major Donor Contacts: Calls, meetings 
Fundraising Events: (Norma) 

Advertising  
Planning Program 
Inviting speakers 
Making the appeal 



VII.) Relationship to AFCP National  
Abortion Free Code Ethics;  
Everything Abortion Free and its local/state affiliates do will be done in a peaceful, 
lawful and non-violent manner.  
Any violation of this code will require the local /state affiliate to abandon the Abortion 
Free branding.  
This is at the sole discretion of the National Board, but can be appealed through Peace 
Makers Ministries for binding arbitration.  

AFCP will provide the following: 
AFCP will provide the intellectual property and ministry model based on the proven 
tactics and ideas developed over decades of pro-life experience. 
AFCP will come and launch your organization, help raise money, and train the local 
leadership. 
AFCP will provide ongoing consultation on strategy, tactics and fundraising. 
AFCP will come to the area to provide ongoing leadership development and help with 
fundraising. 
AFCP will connect your organization to the network of pastors, doctors, lawyers, activists 
and donors developed over decades of pro-life work.  
AFCP will assist in creating specific, custom, approved and vetted PR campaigns 
directed at the specific abortionists and clinics based on the local strategy using our 
national BadAbortion.com brand. 
AFCP’s websites and call center will drive contacts to your local organization to be 
distributed to the appropriate local attorneys, pregnancy care center, church, etc. 

In exchange for the above, the local/state affiliates will share… 
1) The fruit of opposition research on local clinics and abortionists that can help us 

broaden our knowledge of their operations so we can advise and better train our local/
state affiliates. 

2) Any new tactics or strategies that can be deployed by others of our local/state 
affiliates. 

3) The database of pro-life pastors, attorneys, doctors, pregnancy care centers, activists, 
elected officials and donors that are part of the local/state effort.  

  
VIII. Keeping Your Community Abortion Free  
We have seen communities become Abortion Free only to have abortion clinics pop back 
up. Once the job is done and a community is Abortion Free, there has to be a positive, 
affirmative campaign to prevent any loss of victory.    
Spiritual 
Legal 



Legislative 

APPENDIX: FORMS   

DATA CARD 

Title: _________________  
Name: ______________________________________________________ 
Address:___________________________________________________ 
City: ______________________________ State: _____________ Zip: __________ 
Phones- Home:________________________________ 

   Day Time:________________________________ 
    Cell: __________________________________ 
E-Mail: _____________________________________________ 
Vocation: _________________________________________________ 

A r e a s o f P r o - L i f e i n t e r e s t : 
________________________________________________________________________
________________________________________________________________________
________________________________________________________________________ 
________________________________________________________________________ 

TO DO: 
Data Cards  
Interview Forms 

• Pastors 
• Lawyers 
• Activists 
• Elected Officials 
• Care Centers 
• Donors 


